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Course Objectives 

The course is designed to equip students with the knowledge, skills , and crafts of communication and is also intended 

to guide them to develop their applicable personalities with the right attitudes and attributes. The course primarily, 

but not only limited to, includes values of communication in the 21st-century tourism and hospitality industry, a set 

of required writings for tourism and hospitality, issues of personality development and personality components, 

challenges, and risk management for today's leadership in the tourism and hospitality industry.  

Course Contents 

Unit-I: Communication in Tourism and Hospitality Industry  [LH: 10] 

Communication: Concept, Traditional versus modern notions, High context and the low context in Tourism 

communication, Tourism: A poly-cultural communicative course, Communication as Mother Skill, Needs 

in tourism and hospitality industries for building better leadership, 7Cs and MBWA for tourism 

communication. 

Unit-II: Communicating with Leadership Etiquettes  [LH: 06] 

Presentation and Public Speaking: Fear of speaking and overcoming them, Methods of speaking, Analyzing 

guests and presenting admissible hospitality,  Technical aspects of Tourism presentation, Smart presentation 

delivery.  

Unit III: Writing for Tourism & Hospitality Industries   [LH: 06] 

Major Tourism and Hospitality Writings: Tourism broachers, Inquiry letters, Complaint letters, Response 

letters, Memos, Application and cover letters, e-mail writing, CV and resume, Tourism & hospitality reports 

writing.  

Unit IV: Personality Development  [LH: 08] 

Meaning and concept, Definition and emergence, Person vs personality, Personality clash, Types of 

Personality, Classification of personality and marking tourism personality, Personality theoreticians, 

Personality in the temporal and spatial sketch, Factors affecting personality development  

Unit V: Personality Components  [LH: 08] 

Leadership promotion, Interpersonal relations, Stress & time management, Conflict dealing and healing, 

Motivation and morality, Dress code, Attitude & altitude, Personality: formation, reformation & 

transformation.  

Unit VI: Challenges for Today's Leadership in Tourism and Hospitality Industry [LH: 06] 

Meaning of challenge, Motivating managers and employees to think strategically, Globalization, Climate 

Change, Post-COVID economic shock, Aging population, Changing values, Artificial Intelligence Mergers, 

Acquisitions, Strategic alliance, Franchise  

VII: Crisis Management [LH: 04] 

Concept; Areas of risk in tourism and hospitality, Factors to be considered in risk management, Leadership 

strategy to manage risk 
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Videos and Speeches: Some videos on Communication and Personality Development.  

 


